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BRAND STORY



Clear space is the term for a specific amount of space that a logo must have on all sides, 
no matter where it is used. 
The reason for clear space is to ensure that a logo maximizes visibility and impact.

Adding a definition of clear space to your logo is one such 
standard of blank space branding. Defining logo clear space 
will save you a ton of time and help ensure that your logo is 
displayed correctly at all times.

CLEAR SPACE



NOT RECOMMENDED RECOMMENDED



Primary brand colors are the main, consistent colors 
used in all graphics, publications, signage, ect. Primary 
brand color rarely change because they are central to 
the brand's visual identity. The primary brand color can 
be tightly associated with the logo.

The secondary brand colors can be used throughout your 
brand's website, social media, and packaging but should not 
consist of more than 50% of the overall design.
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